
Case Study:

How Horizm Helps SSC Napoli Maximize 
Media Exposure and Track Brand Visibility
S.S.C. Napoli is one of Italy’s most iconic football clubs, based in Naples and 
competing in Serie A. With a global fanbase and high-profile players, the club 
generates significant digital visibility across competitions

"Horizm gives us a clear and structured understanding 
of our media exposure. We can now quantify the true 
value of our brand visibility and provide stronger 
insights to our partners.“ 

Matteo Cappiello, Digital Marketing Account

SITUATION
SSC Napoli produces large volumes of content across social media and benefits from 
extensive exposure in social media.
However, the club needed a more sophisticated approach to measure and monetize its 
visibility.

Key challenges included:
· Need to implement a centralized tracking of brand and sponsor logo exposure 
across channels
· Improve efficiency in quantifying media value generated from matches, highlights, 
and social content
· Fragmented visibility into which assets (players, moments, competitions) drive the 
highest exposure
· Turn accurate and reliable exposure data into actionable commercial initiatives for 
sponsors

SOLUTION
Horizm partnered with SSC Napoli to deliver a centralized platform with deep media 
exposure and logo tracking capabilities.

Through Horizm, the club can:
· Track logo and brand visibility across social media
· Measure media exposure (impressions, reach, and visibility time) for sponsors and 
club assets
· Quantify the media value generated by each asset, post, and competition
· Identify which players, moments, and formats maximize brand exposure
· Consolidate all exposure data into a single, real-time dashboard
· Deliver automated, data-driven reports for sponsors and commercial teamS

IMPACT
With Horizm, SSC Napoli can now:

· Track sponsor logo exposure in real time across all social media channels
· Quantify and communicate the true media value delivered to partners
· Optimize content and matchday strategies to maximize visibility
· Strengthen commercial negotiations with data-backed insights
· Increase sponsor satisfaction through transparent and measurable ROI
· Demonstrate the value of their digital audience to commercial partners


